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I am a 5th-year PhD candidate in Operations and Information Systems at the University of Alberta. My research interest
lies in digital marketing. I conduct behavioral marketing research using text analysis and behavioral experiments to explore
human-technology interactions and digital communication in consumer-to-consumer and business-to-consumer contexts.
My dissertation focuses on virtual influencer-consumer interactions on social media platforms. In particular, I investigate
the effects of the visual and verbal anthropomorphism of virtual influencers on consumer responses such as brand
attitudes, credibility perceptions, and engagement.

EDUCATION
UNIVERSITY OF ALBERTA, Alberta School of Business, Edmonton, AB [2019 — ]

PhD in Operations and Information Systems with a minor in Marketing

UNIVERSITY OF ROCHESTER, Simon Business School, Rochester, NY [2012 — 2013]
Master of Science in Manufacturing Management

TOBB UNIVERSITY OF ECONOMICS AND TECHNOLOGY, Ankara, Turkey [2005 — 2010]
Bachelor of Science in Business Administration with Honors
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RELEVANT COURSEWORK AND SKILLS
COURSEWORK
Consumer Behavior (Gerald Hanbl)
Marketing Models (Pau! Messinger)
Research Methodology (Kangkang Wang)
Multivariate Data Analysis (Ivor Cribben)
Experimental Design for Behavioral Research (Gerald Hanbl)

Design and Analysis of Experiments (Adam Kashlak)
Predictive Business Analytics (Mostafa Rezaei)
Natural Language Processing (Bora Kolfal)
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Python
R
Text Analysis
NLP
Qualtrics
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